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Important Instructions:

1) Q.1 & Q.6 are compulsory
2) Attempt any 3 questions from Q. 2to Q.5
3) Figures to the right indicate full marks.

Q.1 (A) Fill in the Blanks: (5)

1. Marketing Management is a combination of -----------
a. Marketing and Sales b. Marketing and Law c. Marketing and Administration d. Marketing
and Management

2. Marketing Management is

a. Administrative process b. Technical Process c. Business Process d. Financial process

3. Policies and procedures is one of the element of ---------------—---
a. Marketing control b. Marketing Planning c. Consumer behaviour d. Marketing Rese rch

4. Definition of problem is first step of -------------------
Marketing Research b. Marketing strategy c. Marketing Management d. Marketing
Planning

5. “S” stands for ------------ in SWOT analysis
a. Simple b. Specific  c. Strength d. Strategy



(B) Match the pairs

1. Marketing Management 1. SWOT analysis

2. Groups and family 2. Primary Data Collection
3. Marketing Strategy 3. Features of product

4. Product concept 4. Goal oriented

5. Survey method 5. Social Factors

Q.2. What are the problems of marketing Management?
Q.3. What is marketing strategy? Explain the significance of marketing strategy.
Q.4. What are the marketing management philosophies?

Q.5. Explain the procedure of marketing research.

Q.6. Write short notes (Any 2)

1) Cluster Sampling

2) Elements of marketing planning
3) SWOT analysis

4) Buying motive
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